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What is The Local? 

 
 
 
 
 
 
 
 
 
 
 
 
 

 4ÈÅ ,ÏÃÁÌ ÉÓ ÏÎÅ ÏÆ ÔÈÅ ×ÏÒÌÄȭÓ most 
popular English language channels 
for German news. 
 
High quality news content, entertaining features and 
valuable practical information make The Local 
indispensable reading for foreign professionals living in 
Germany and for people around the world with an 
interest in Germany.  
 
The Local was established in Germany in March 2008 
and currently reaches over 1,200,000 visits per month, 
generating over 5,5 million page impressions. This 
readership is fast-growing and loyal. The Local offers 
advertisers an untapped and exclusive market ɀ and 
delivers tangible results. 
 
 
Find out yourself and visit us http://www.thelocal.de. 

The Local was founded in 2004 by an Englishman in Sweden 
who felt that foreigners were being ignored by traditional 
quality news outlets. Now, with financial backing from 
corporate investors including the 6th AP Fund, a large 
Swedish pension fund, the concept is being established all 
around Europe 



 

Who is reading The Local today? 

 
 
 
 
 
 

 

 Age  Location 

22-33  24%  Germany 40% 

34-45  25%  USA 33% 

46-60 30%  UK    7% 

61+ 16%  Europe    8% 

  
 Asia    5% 

  
   

Gender  Marital status 

Male 64%  Married 54% 

Female 36%  Not married 22% 

  
 With children 30% 

 
 

 
 

 
  

Income 
 ɉΌ / year) 

 
Nationality 

20,000-39,999 18%  American 40% 

40,000-59,999 20%  British 16% 

60,000-79,999 14%  German   7% 

80,000+ 21%  Indian   7% 

   

Above all, the main characteristic that The Localôs readers 
share is their interest in Germany.  
 
A large number live here, but many others are planning to 
move to Germany, to visit Germany or to do business in 
Germany. 



 

! ÌÉÔÔÌÅ ÍÏÒÅ ÄÅÔÁÉÌ ÁÂÏÕÔ 4ÈÅ ,ÏÃÁÌȭÓ ÒÅÁÄÅÒÓ 

  Our readers like to buy German 
83% say they feel positive about German brands 
 

Our readers are big travellers 
64% will travel to or from Germany in the next 12 
months 
 

Our readers stay in hotels 
58% stayed in a German hotel in the last 12 months 
 

Our readers love the internet 
87% are online at least once a day and 80% make online 
purchases. 
 

Our readers are well-educated 
59% have a degree or college education. 
 

Statistics from survey carried out in Oct./Nov. 2008. 1004 respondents. 

As recent residents or visitors to Germany, our readers have 
high consumption levels. Those who live here need to equip 
themselves with a whole range of new products and services, 
and others, whether living or visiting, simply want to ódo stuffô. 
They want German experiences - they want to see, hear, 
taste and feel all that this new country has to offer.   

 



 

What our readers say 
"Wow, finally what I've been looking for!" 
 
ȰA very good and well rounded news source. I'm glad that 
I found your paper.ȱ 
 
ȰI really enjoy coming to the site every morning. It is 
probably the highlight to my workday.ȱ 
 
ȰThank goodness, news in English about the country I 
live in.ȱ 
 
ȰUser-friendly web site layout, always interesting content 
plus useful links. I especially like the polls.ȱ 
 
ȰMy first thought: I could finally understand what's going 
in Germany! It's great for English-speaking foreigners in 
Germany!ȱ 
 
 
 

 ȰI was surprised about the idea...and immediately liked 
it.ȱ 
 
ȰWow! Now I get the latest news in my own language plus 
ÍÏÒÅȦȱ 
 
 Ȱ6ÅÒÙ well set up website containing valuable 
information for expÁÔÓȦȱ 

 
ȰVery nice. Love the idea of having access to German 
ÒÅÌÁÔÅÄ ÎÅ×Ó ÁÎÄ ÃÕÌÔÕÒÅ ÉÎ %ÎÇÌÉÓÈȢȰ 
 
ȰVery informative website. By reading various articles on 
The Local, I am able to participate and discuss the various 
political and social aspects of Germany and Europe as a 
whole!Ȱ 
 
ȰThe Local is in Sweden and Germany. Are there some 
ÍÏÒÅȩȱ 
 

 
 
Source: Statistics from survey carried out in Oct./Nov. 2008. 1004 respondents. 
 
 
 
 
 
 
 
 
 
 



 

Toytown Germany ɀ much more than forums 
 

4ÈÅ ,ÏÃÁÌȭÓ ÃÏÍÍÕÎÉÔÙ ÐÌÁtform 
Toytown Germany is Web 2.0 in 
action 
 

Toytown Germany allows foreigners living in Germany to 
communicate with each other and learn more about the 
country. Our members share their latest experiences of 
employment, tax, immigration and integration matters in 
our supervised forums. They can also discuss the news and 
review bars, restaurants and theatres. 
 
Some 30,000 members of GeÒÍÁÎÙȭÓ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÃÒÏ×Ä 
are currently registered on Toytown Germany. In addition, 
many thousands non-ÍÅÍÂÅÒÓ ×ÉÔÈ ÁÎ ÉÎÔÅÒÅÓÔ ÉÎ %ÕÒÏÐÅȭÓ 
biggest economy visit the site regularly.  
 
4ÈÅ ,ÏÃÁÌȭÓ ÎÅ×Ó ÁÎÄ ÆÅÁÔÕÒÅÓ ÁÎÄ 4ÏÙÔÏ×ÎȭÓ ÕÓÅÒ-
generated content provide all the information foreign 
professionals living in Germany need to keep them up to 
date. 

 

 

Toytown Germany (TT) was established in 2002 by English 
speaking people as a regional user platform for Munich in 
the southern German state of Bavaria.  
 
However, the feedback from all over Germany was so 
overwhelming that TT increased its focus to the whole of the 
country in April 2006. 



 

Prices and products 

 

  
Be creative - and speak English! 
4ÈÅ ,ÏÃÁÌȭÓ ÒÅÁÄÅÒÓ ÒÅÓÐÏÎÄ ÅØÔÒÅÍÅÌÙ ÐÏÓÉÔÉÖÅÌÙ ÔÏ 
offerings targeted directly to them ɀ since they are not 
usually targeted in the German market.  
 

Products 
Banners, minisite development, newsletters, events ɀ 
and any new creative idea you may have! 
 

Prices 

 

PLACEMENT SIZE (PIX) 
Price per thousand 

(CPM) 

PANORAMA 728x90 ú20 

SKYSCRAPER 160x800 ú30 

CONTENT 300x250 ú50 

LARGE CONTENT 336x280 ú50 

TEXT 120 characters ú6 

NEWSLETTER Contact us for information 

 

 

 

 

 

 

 

 



 

So why advertise on The Local? 
 

You may recognise some of the reasons why advertisers choose The Local: 
 
You want to get one step ahead of your competitors 
Be the first in your sector to reach this valuable market ɀ ÁÎÄ ×ÉÎ ÏÕÒ ÒÅÁÄÅÒÓȭ ÌÏÙÁÌÔÙ ÆÏÒÅÖÅÒȢ 

You want to expand your customer base 
Enjoy the benefit of discovering a large new source of high-earning customers ɀ who truly need your product or 
service. 

Your product/service is perfect for foreign professionals or tourists 
Both groups are high consumers of entertainment, travel services and attractions ɀ and The Local is the most 
efficient way to reach them. 

You want to reach the world from Germany 
Where else can you reach such a large group of people around the world with an active interest in Germany? 

9ÏÕ ÈÁÖÅ Á ÒÅÓÐÏÎÓÉÂÉÌÉÔÙ ÔÏ ÉÎÆÏÒÍ 'ÅÒÍÁÎÙȭÓ ÎÅ× ÒÅÓÉÄÅÎÔÓ 
Government organisations use The Local to provide information to international residents who do not yet 
speak German 

 

 



 

,ÅÔȭÓ ÔÁÌË 
If you would like to discuss how best to use The Local to 
reach our valuable readership, please contact us. 
 
We can provide advice on the kind of message that 
works best, and if necessary we can help with translation 
and ad production. We look forward to hearing from you. 
 
Advertising and partnership enquiries: 
Alexander Diedrich ɀ Business Development 
E: alexander.diedrich@thelocal.de 
T: +46 (0)8 656 50 19 
 
Press releases and editorial enquries: 
Marc Young ɀ Editor 
news@thelocal.de 

 
Visiting address: 
The Local Europe GmbH 
Linienstrasse 214 
10119 Berlin 
Germany 
 
General number: 
T: +49 (0)30 6341 3023 
 

  
 

 


